A Decade of Tradition: Christmas Shopping at World Bazaar

Filipinos sure love Christmas. Among the various nationalities in the world, Pinoys seem to be the most festive people to celebrate this season. 

In almost all corners of the country, giant trees are setup, adorned with glittery trimmings; streets are lit up with dazzling, blinking lights; Christmas carolers bring joy to the humdrum; and all the more so, mere houses become homes, with families becoming more understanding, loving, and sharing. 
But part of all these Yuletide tradition is a decade-long bazaar that was made not only to satisfy the craving for Christmas shopping, but was made to impart the value of charity as well. 
For ten years now, the World Bazaar Festival, organized by Worldbex Services International (WSI), has enabled Filipinos to shop for their beloved and share for the deprived as proceeds of it go to ABS CBN Foundation, Inc., which commonly offers assistance to child abuse survivors, disaster victims, and support for educational and environmental initiatives. 

“Since we started with the World Bazaar Festival, what we had in mind are the children who are in need during this season. So we came up with a concept that will encourage people to shop for Christmas gifts, while at the same time, encouraging them to practice the virtue of charity,” said WSI founder Joseph Ang.


He added, “And every year, our aim is to make the bazaar bigger and better through gimmicks and entertainment that instill Christmas spirit. We have also invited local stars to participate in the bazaar, through a Celebrity Village, by selling their items that will benefit our partner foundation.”
Grandest Bazaar 

 
Aside from the fact that it is a souk-for-a-cause, the World Bazaar has also been dubbed as the grandest Christmas bazaar in the metro with having more than 500 booths and 220,000 visitors yearly. 
Various stalls selling products ranging from gift items, household goods, clothing and accessories, toys to home furniture has become the staple finds for loyal bazaaristas.  
Last year, the bazaar was Filipino-inspired, with centerpieces and decors showcasing Pinoy ingenuity. 
But this year, to bring the bazaar close to a child’s heart, a Carnival-themed expo will be unearthed—with play areas for the youngsters, roving magicians to entertain the busy shoppers, and most of all, with Woobie, the new Bazaar mascot to bring joy to both the kids and the kids-at-heart. 

“One of our main goals is to make kids happy, that is why we came up with this concept. We want to be the shopping haven for Christmas, but we want to make this bazaar memorable for the kids too,” explained Ang. 
To celebrate further the decade of World Bazaar, WSI will be launching a giant Christmas tree to be lit up during the night of the first bazaar day December 3 to officially signal the start of the Yuletide season. The tree will also become a way to grant the wishes of random participants as they will be entitled to hang their wishes on the tree. 
Of this, Ang said: “We want to entirely innovate our usual World Bazaar. And as sharing is the truest essence of Christmas, we will always find a way to impart this value to all Filipinos.”
For more information about World Bazaar Festival contact WSI at telephone numbers (632) 534- 3615 ; 531- 6350 or e-mail info.worldbex@gmail.com  or visit us at www.worldbex.com; facebook account at worldbex exhibits and twitter.
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